
BUILDING YOUR DIGITAL FOOTPRINT
STEP-BY-STEP GUIDE TO BOOSTING YOUR SEO AND CREDIBILITY

1
WEBSITE

1. Secure website domain

2. Choose website provider
     - You may choose any website provider
     - For your convenience, LPL has third-party 
       relationships with FMG Suite, Broadridge, &    
       AdvisorWebsites offering discounted pricing
       for advisors with compliance integration
3. Drive traffic to website
     - Promote website address and/or QR code
       on stationery, email signature, & marketing 
       materials

2
SOCIAL MEDIA

2. Complete Social Media Onboarding
    Form in ClientWorks
3. Complete Social Media Training in 
    ClientWorks
4. Build social media profiles
     - LinkedIn, Facebook Business, Twitter
     - Implement best practices for LinkedIn (IAS or IS)
       and Facebook Business (IAS or IS) pages
5. Connect to Social Patrol for real-time
    surveillance ($85/yr for all 3 platforms)
6. Connect to a content generation
    platform to stay top-of-mind
     - Gainfully, FMG Suite
     - Weave in personalized posts to increase engagement
       (day in the life posts, attended events, videos!)

3
GOOGLE BUSINESS
1.  Read & understand the Google 
    Business Profile Overview
2. Connect to Google via Gmail account

3. Build Google Business Page
      - Each registered location can have its own page

4. Submit profile screenshot for approval
    in Advertising Review Tool (ART)

5. Promote link on website & email
    signature

4
TESTIMONIALS

1.  Read & understand the Testimonial
    Overview

2. Determine best clients to ask
      - Example email draft here
3. Send questionnaire as inspiration for 
    client feedback
4. Submit written testimonial & video   
    recording (if applicable) with proof of
    consent into the Advisor Profile Tool
5. House on website & promote
     - Build testimonials page on website to house all
        approved written/video testimonials
        Note: Video is a powerful tool to build trust and 
        credibility. Seeing/hearing your clients share positive things
        about working with you will leave a lasting impact.

6. Repurpose reviews as testimonials 
    following testimonials guidelines in
    step 4.

1.  Read & understand the Social Patrol Guide

https://micro.fmgsuite.com/lplmarketingsuite/
https://www.broadridgeadvisor.com/index.html
https://www.advisorwebsites.com/lpl-financial
https://financialresourcesgroup.net/wp-content/uploads/2024/03/IAS-PowerUpYourLinkedInProfile-Rev10.26-1.pdf
https://financialresourcesgroup.net/wp-content/uploads/2024/03/IS-PowerUpYourLinkedInProfile-ISRev-10.26-1.pdf
https://financialresourcesgroup.net/wp-content/uploads/2024/03/IAS-Power-Up-Your-Facebook-Business-Profile-1.pdf
https://financialresourcesgroup.net/wp-content/uploads/2024/03/IS-Power-Up-Your-Facebook-Business-Profile-1.pdf
https://rc.lpl.com/content/rc/departments/marketing/get-started-social-media.html?fromsearch=gainfully
https://micro.fmgsuite.com/frg/
https://financialresourcesgroup.net/wp-content/uploads/2024/03/5-Steps-to-Getting-Started-with-Video-Marketing.pdf
https://financialresourcesgroup.net/wp-content/uploads/2023/09/Google-Business-Profile-Overview.pdf
https://financialresourcesgroup.net/wp-content/uploads/2023/09/Google-Business-Profile-Overview.pdf
https://financialresourcesgroup.net/wp-content/uploads/2023/09/Testimonials-Overview.pdf
https://financialresourcesgroup.net/wp-content/uploads/2023/09/Testimonials-Overview.pdf
https://financialresourcesgroup.net/wp-content/uploads/2023/09/Sample-Testimonial-Request-Language.pdf
https://financialresourcesgroup.net/wp-content/uploads/2023/09/Sample-Testimonial-Questionnaire.pdf
https://financialresourcesgroup.net/wp-content/uploads/2023/09/social-patrol-guide-7.26.21.pdf

