2025 QUARTERLY MARKETING ROADMAP

Helping independent advisors organize timely campaigns throughout the year
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Financial Resources Group
Investment Services

Securities and advisory services offered through LPL Financial, Member FINRA/SIPC and a Registered Investment Advisor.
Financial Resources Group Investment Services and LPL Financial are separate entities.




QUARTERLY

Stay relevant and top-of-mind with your clients and prospects through timely marketing
campaigns throughout the year. Leveraging LPL's Marketing Content Calendar in
conjunction with content made available through FRG, FMG Suite, and LPL, you can
implement monthly hot topics across multiple mediums to reach your target audiences.
We hope you find this roadmap of quarterly themes and sample content helpful.

Please reach out to your dedicated Marketing Account Manager to implement today!

QUARTER THEME

Financial Wellness for the New Year
Are You Financially Fit?
Checkups are Good for Your Financial Health
Her Financial Future, Her Way

Financial Planning for Your Individual Goals
Is Social Security Enough?
Financial Advice When You Open for Business
Assessing Your Finances as a Homeowner

Financial Awareness
Helping You Pursue Financial Independence
Did You Know We Offer Investment Services?
College Dreams Come True

Family Planning & the Holidays
Make Financial Planning a Family Priority
Benefits of Long-Term Care Planning
Holiday Client Appreciation

Note: Due to LPL and FMG regularly updating their content, some of the proposed pieces may not be available. If you find that your piece
is no longer available, please contact your dedicated Marketing Account Manager for a replacement piece.



MARCH - Her Financial Future, Her Way
March is Women’s History Month (Targeting 30-60 yrs. Prospect Lists)

JANUARY - Are You Financially Fit?
January is Financial Wellness Month (Targeting 30-50 yrs. Prospect Lists)

Suggested Activities & Examples

Enhanced Branch Training - “Financial Planning” (FRG Library)

Social Media Posts (At least 2x/week)

« “National Financial Wellness Month” Social sequence(FMG Content Library)
« “Are You Financially Fit?” (FRG Library)
Print Collateral - “Are You Financially Fit?” (FRG Library)

Email Marketing

« “Financial Health Checkup” Prospect Letter (FMG Content Library)
+ “Organize Your Financial Life” (FRG Library)

Website Activities

* Website Banner - “Are You Financially Fit?” (FRG Library)
* Lead Generation as Gated Content - “Unlocking the Treasures of Financial
Wellness” ebook (FMG Content Library)
Seminar - “Work, Life & Money: Creating a Living Financial Plan” (MOD)

CHECKUPS
ARE GOOD
FOR YOUR
FINANCIAL
HEALTH

I specialize in thoughtful and objective investme;
quidance aimed at keeping your finances and goals

Call me today for more information or to
schedule o consultation.

Sample Wealth
Management

Located at Sample Credit Union

Suggested Activities & Examples

Branch Training - “Women and Investing” (FRG Library)
Social Media Posts (At least 2x/week)
« “Women in Investing” (FRG Library)

« “Her Financial Future, Her Way” (FRG Library)

Print Collateral - “Her Financial Future, Her Way” (FRG Library)
Email Marketing
« “The Quest for Financial Independence” article (MOD)
« “Her Financial Future, Her Way” (FRG Library)

Website Activities
* Website Banner - “Her Life, Her Financial Future”

* Video “The Long Run: Women And Retirement” (FMG Content Library)
* Video “Bridging The Confidence Gap” (FMG Content Library)

Seminar - “Women & Investing” (FRG Library)

AREYOU
FINANCIALLY
FIT?

Maintaining good physical health requires discipline and
a p

Call me today for more information or to
schedule a consultation.

| Jack Smith, CFP®
§ LPL Financial Advisor

Sample Wealth
Management

Located at Sample Credit Union

123 sample Way
Sampletown, ST 10000
0]555555-5555

jack smith@ipl.com
www.sample.com

FEBRUARY - checkups are Good for Your Financial Health
February is American Heart Month (Targeting 40-70 yrs. Prospect Lists)

Suggested Activities & Examples

* 10-Min Branch Training - “The Game of Life” (LPL Resource Center)
Social Media Posts (At least 2x/week)
+ “Mental Health & Financial Wellness” (FMG Content Library)
« “Checkups are Good for Your Fiancial Health” (FRG Library)
Print Collateral - “Checkups are Good for Your Financial Health” (FRG Library)
Email Marketing
« Meet with a Financial Professional Annually” (FMG Content Library)
« “Financial Health Checkup” letter (MOD)
Website Activities
» Website Banner -“Checkups are Good for Your Financial Health”
* Lead Generation as Gated Content - “Annual Financial To-Do List” (FMG)
* Blog/Vlog - “Annual Maintenance” (MOD)
Seminar - “Financial Planning Basics” (FRG Library)
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Sample Wealth
Management

Locwted at Sample Credit Urion

Rnanclal | Raviw - Ratirsment Plannl
Investment Planning - Legacy Planriing
Maturing Funs - Small Business

Call me today for mare information or te schedule a consultation.
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APRIL - 1s social Security Enough?
April is National Social Security Month (Targeting 50-70 yrs. Prospect Lists)

Suggested Activities & Examples
* Enhanced Branch Training - “Maximizing Your Retirement Income” (FRG Library) BEOCIALSERTY ENOUCEY
*  Social Media Posts (At least 2x/week)
« “Social Security and Your Retirement” SocialSequence (FMG Content Library) =
- “Is Social Security Enough?” (FRG Library) N e e S Ty

wish to maintain your current lifestyle, your income from Social
*  Print Collateral - *Is Social Security Enough” (FRG Library) R P T
° E ma i I M a rketi n g tracking unexpected expenses.
- “Social Security Resources” (FMG Content Library) ot gl oo Jack e
. just survive, but thrive in retirement.
- “Better Together” article (MOD) ' eikiony W
. e e Sample Wealth 0] 555-555-5555
° Website Activities Management jacksmithalplcom

www.sample.com
Located at Sample Credit Union

* Website Banner - “Is Social Security Enough” (FRG Library)
* LeadGenerationasGatedContent-“TheBasicsofSocial Security”brochure(MOD)
* Blog/Vlog - “Managing a Budget During Your Retirement” script (MOD)

* Seminar - “Preparing for Retirement” (MOD)

MAY - Business Retirement Plans
May is Small Business Month (Targeting Business Owner Prospect Lists)

ggrslllléﬁéNT 4 Suggested Activities & Examples
PLANS *  Enhanced Branch Training - “Understanding Buy-Sell Agreements” (FRG Library)

» Social Media Posts (At least 2x/week)
« “RetirementStrategiesforSmallBusinessOwners”(FMGContentLibrary)
* “Business Retirement Plans” (FRG Library)
Print Collateral - “Business Retirement Plans” (FRG Library)
Email Marketing
« "Retirement Plan Choices for Small Businesses” (FMG Content Library)
« “Business Owners: Consider Offering Retirement Plans” letter (MOD)
Website Activities
» Website Banner -“Business Retirement Plans”
* Lead Generation as Gated Content - “Open for Business” (MOD)
* Blog/Vlog “Why It's Important to Support Small Businesses” (MOD)
Seminar - “Retirement Plan Options for Small Businesses” (MOD)

o

Choosing What's Best For
Your Employees

Jack Smith, CFP®

Financial Advisor

123 Sample Way
Sampletown, ST 10000
0] 555-555-5555

Choosing a retirement plan may be one of the most
important decisions you will make for you and your
employees. Providing for your own financial future as
well as that of your employees can potentially make a jack smith@lpl.com
difference inyour retirement lifestyle and help you www.sample.com

attract and retain talented employees.
Sample Wealth

Call me today for more information or to Management
fhenuinconsiietion Located at Sample Credit Union
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JUNE - Assessing Your Finances as a Homeowner

une is National Homeowners Month (Targeting Recent Mortgages Prospect List ASSESSING YOUR
J (Targeting gages Prospect List) eI NANCES AS A
Suggested Activities & Examples HOMEOWNER

* 10-Min Branch Training - “Identifying Money in Motion " (LPL Resource Center) '
» Social Media Posts (At least 2x/week)

+ "Homeowners Insurance & Taxes” (FMG Content Library)

- “Assessing Your Finances as a Homeowner” (FRG Library)

The Benefits to Working With

*  Print Collateral - “Assessing Your Finances as a Homeowner” (FRG Library) aFinancial Advisor et
*  Email Marketing LR S o

o help hormeguners plan for
Jack smith@lpl.com
www.sample.com

- “Breaking Down the Real Costs of Purchasing a Home” article (MOD)
+ “Are You Financially Prepared to Buy a House?” (FRG Library)
+ Lead Generation Introductory Mortgage Letter (FRG Marketing Account Manager) P - A

as a homeowner and work toward financial

ing that
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. « e onfidunce Cantute e bo sekédiie o Located at Sample Credit Union
*  Website Activities e
» Website Banner - “Assessing Your Finances as a Homeowner” L s
it e ki 7 g

* Blog/Vlog - “Considerations When Buying Your First Home” article (MOD)
*  Seminar - “Managing Your Lifestyle” (FMG Content Library)



AU QUARTER

JULY - Helping You Pursue Financial Independence (Targeting 30-70 yrs. Prospect Lists)

July Observes National Financial Freedom Day & Independence -I:.IEI._PING
Suggested Activities & ijf':\mples . _ YOU PURSUE
*  Enhanced Branch Training - “Realize Your Dreams” (FRG Library) FINANCIAL

*  Social Media Posts (At least 2x/week)
* “Helping You Pursue Financial Independence” (FMG Content Library)
* “Investing in Your Future”Video Script (MOD)
*  Print Collateral - “Helping You Pursue Financial Independence” (FRG Library)
*  Email Marketing
« “The Quest for Financial Independence” article (MOD)
« “Make Sure Your Financial Planning Keeps Up with Life’s Changes” (FRG Library)
*  Website Activities i b e
* Website Banner - “Helping You Pursue Financial Independence” (FRG Library) ol e g o e it :'A’::«::::::“
« Blog/Vlog - “Planning for Your Financial Future” (MOD) B
* Seminar - “Fortifying Your Financial Future” (MOD)

INDEPENDENCE
T e e, e

AUGUST - Did You Know We Offer Investment Services?
August is National Investors Month (Targeting All Prospects)

Suggested Activities & Examples
-0 * 10-Min Branch Training - “Investing for All Stages of Life”
O ’b " * Social Media Posts (At least 2x/week)
DID 1"0” KNOW WEUFFER - “Did You Know We Offer Investment Services?"(FRG Library)

INVESTMENT SERVICES? - “Begin Investing While Young”Video Script (MOD)
Print Collateral - “Did You Know We Offer Investment Services?” (FRG Library)

B e i i
e — +  Email Marketing
o » “Investing through Different Stages of Life” (MOD)

rocori » “Educational Investing Insights” Email Sequence (FMG Content Library)
Sample Wealth . Website ACtiVitiES
Cal ma ey for mees informarion s JAnsgemeny . . . .
bt —iyap ey [P ———— * Website Banner - “Did You Know We Offer Investment Services?” (FRG Library)
R e s A e e e * Lead Generation as Gated Content - “8 Timeless Principles of Investing” (FMG)

i i e o 2t

* Blog/Vlog - “Investing for the Future” article (MOD)
*  Seminar - “Investment Basics” (FRG Library)

SEPTEMBER - college Dreams Come True

September is College Savings Month (Targeting Parents/Grandparents Prospect Lists) &% el
HELP MAKE COLLEGE DREAMS COME TRUE

» = e = ., - 4 ** vl

Suggested Activities & Examples

* Enhanced Branch Training - “College Savings Plan” (FRG Library)

*  Social Media Posts (At least 2x/week)
« "529 College Savings” Social Sequence (FMG Content Library)
« “College Dreams Come True” (FRG Library)

*  Print Collateral - “College Dreams Come True” (FRG Library)

+  Email Marketing

It Isi't Too Soon Ta Start Planning

« “A Cheat Sheet for Sending Your Kid to College” (FMG Content Library) e S e S ey
« “Help Make College Dreams Come True” brochure (MOD) e

«  Website Activities s e, Sample Westh
* Website Banner - “College Dreams Come True” (FRG Library) priranip Cintrandemametat

* LeadGenerationasGated Content-“TheBasicsofCollege SavingsPlanning”brochure(MOD
* Blog/Vlog - “Helping Younger Generations Prepare for the Future” letter (MOD)

* Seminar - “College Planning” (FRG Library)




OCTOBER - Make Financial Planning a Family Priority
October is Financial Planning Month (Targeting 70-90 yrs. Prospect Lists)

Suggested Activities & Examples
* Enhanced Branch Training - “Make Financial Planning a Family Priority” (FRG Resource Li-
brary)
* Social Media Posts (At least 2x/week)
- "National Financial Planning Month” Social Sequence (FMG Content Library)
« “Financial Planning Month” (LPLs Gainfully)
*  Print Collateral - “Make Financial Planning a Family Priority” (FRG Resource Library)
*  Email Marketing
« “Using a Family LLC for Estate Planning” (FMG Content Library) ‘ : =
+ “Life Changes and So Should Your Financial Planning” (FRG Resource Library) 4 Sample Wealth

’ Jack Smith, CFP®
| Financial Advisor

123 Sample Way
Sampletown, ST 10000
0]555-555-5555

jack smith@lpl.com
wuw.sample.com

Managementﬂ
* Website Activities o —
* Website Banner -“Make Financial Planning a Family Matter” E

+ Lead Generation as Gated Content - “Family Financial Workshop Workbook”(FMG) =
* Blog/Vlog - “Protect the Financial Future of Your Family with a Will” script (MOD)

My Lose Value

NOVEMBER - Benefits of Long-Term Care Planning
November is Long-Term Care Awareness Month (Targeting 45-65 yrs. Prospect Lists)

Suggested Activities & Examples
Enhanced Branch Training - “Long-Term Care and the PPA” (FRG Resource Library)
*  Social Media Posts (At least 2x/week)

« "Review, Rethink, Repurpose” (FMG Content Library)
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ONSIDER THE BENEFITS OF R I

LONG-TERM CARE PLANNING ‘ Long l'll'erm Care Planning” (LPLs Galnfully? ) .
e sy s | Jack smith cree *  Print Collateral - “Benefits of Long-Term Care Planning” (FRG Resource Library)
Tonger and heahcae expenses comue o e, 123 sample way * Email Marketing
becomes mareof s et hon ot sistion Pl " Y .
B o ey e e « "The Pros and Cons of Long-Term Care Insurance” (FMG Content Library)
you'l be better prepared for the tough financial, www.sample.com . . X
o lovames gt om0 " * “Caring for Aging Parents” article (MOD)
et s g o MEnbgeerietit *  Website Activities

plan customized for your needs
« Preventing your family from reactively guessing
atyour care preferences, or needing to become
your caregiver
+ Safeguarding your retirement dollars from
rising healthcare costs

Located at Sample Credit Union

 Website Banner -“Benefits of Long-Term Care Planning”
* Lead Generation as Gated Content - “Planning for LTC"Workbook (FRG Library)
* Blog/Vlog - “Medicaid vs. Medicare” article (MOD)

«  Seminar - “Planning for LTC" (FRG Resource Library)

Call me today for more information
about long-term care planning.

DECEMBER - celebrating the Holidays (Targeting All Clients & Prospects)
(December We Celebrate the Holidays)

Suggested Activities & Examples
*  Branch Activity - Holiday Themed Client Appreciation Event
* Mailing - Holiday Cards
*  Social Media Posts (At least 2x/week)
- "Happy Holiday” (FMG Content Library)
« “Holiday Season” (LPLs Gainfully)
* Email Marketing
- "Joy to the World” (FMG Content Library)
*  Website Activities
» Website Banner - “Happy Holidays”
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Holiday Movie Event

DI’.CEHBER 7th
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Join us for a client appreciation event
as we Kkick off the holiday season!

* Meet & Greet
Santa Claus!

* Popcorn & Beverages

Provided




